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Increasing overall brand awareness
Targeting relevant sports based
audience
Aiming to drive more users to the
United in Sports sale on Myntra
Associate brand perception with
sense of sports & pride

Objective
of the
campaign

THE BRIDGE X MYNTRA



Types of content created and
distributed 

Articles, countdown timer, contests, banner ads, motion
graphics, videos posted across four social media platforms
and website.
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~1.25 M Total Reach
Content-wise Reach

Overall Performance
across platforms

~250 K 

Over  45+ posts  across al l  social
media platforms

Over 3000+ participants  in  the
sports contest conducted 

Increased average daily
interactions  on both The Bridge
and Myntra IG handles due to
planned engagement activit ies
and col laborative posts on
National  sports day

Other Insights

THE BRIDGE X MYNTRA

Video views



End-to end Conceptual
Video Production* 

More than half a million
people reached in just two
days
Over 250K views on the
video
55:45 Male is to female
Gender ratio in viewership

*Video ideated, shot and edited in under 3 days
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3000+ participants.
Most engaged post during the
campaign

ContestInfluencer marketingInhouse video 

Verticals Explored - In-house video produced,
Influencer marketing, Contest

THE BRIDGE X MYNTRA

7 collaboration posts on IG with
the athletes
Increased visibility through their
combined reach of close to 300K
followers

55:45 gender ratio on viewership
catered to the right target audience
Brand integration of the partner
brands via subtle branding in the
video



Campaign in a nutshell
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Thank you
Email Address
brands@thebridge.in

Website
www.thebridge.in


