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Objective
of the
campaign

THE BRIDGE X MYNTRA

Increasing overall brand awareness
Targeting relevant sports based
audience

Aiming to drive more users to the
United in Sports sale on Myntra
Associate brand perception with
sense of sports & pride
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Types of content created and D

distributed

COMPLETE THE SENTENCE

Articles, countdown timer, contests, banner ads, motion
graphics, videos posted across four social media platforms
and website.
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Athletics Badminton Wrestling Football Originals~

“SOME OF MY SENIOR OFFICERS LET ME OFF DUTY
WHEN | HAVE TO TRAIN FOR A COMPETITION.
PROBLEMS WILL COME AND GO, BUT WE HAVE TO
CONTINUE WITH OUR PASSION”
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Pick sports, change your life: How Myntra seeks to motivate India’s
sporting future

is National Sports Day, it's time for us to weave the fabric of sports into our lives and consciously move towards a fitter, healthier
and truly sporty future with Myntra's United in Sports initiative

“UNITY IN SPORTS TEACHES
AND FALL WITH OTHERS BY
THAT, EVENTUALLY, LEADS YOU
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~1.25 M Total Reach

~250 K Video views

~B50 K Total Engagements

THE BRIDGE X MYNTRA
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Content-wise Reach
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Other Insights

« Over 45+ posts across all social
media platforms

« Over 3000+ participants in the
sports contest conducted

- Increased average daily
interactions on both The Bridge
and Myntra IG handles due to
planned engagement activities
and collaborative posts on
National sports day

Z) THE BRIDGE
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canva.com

End-to end Conceptual PRIDC
Video Production*

half a million
people reached

250K views

55:45 Male is to female

THE BRIDGE X MYNTRA



Verticals Explored - In-house video produced, —>
Influencer marketing, Contest
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COMPLETE THE SENTENCE

Inhouse video Influencer marketing Contest

« 55:45 gender ratio on viewership « 7 collaboration posts on IG with
catered to the right target audience the athletes « 3000+ participants.
- Brand integration of the partner - Increased visibility through their « Most engaged post during the

brands via subtle branding in the combined reach of close to 300K campaign
video followers

@ THE BRIDGE

THE BRIDGE X MYNTRA



SPORT?

Campaign in a nutshell

THE BRIDGE X MYNTRA
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Different states,
different sports.
ONE GOAL.
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fit_upadhayay Sports to me is an instrument to
stay fit and a chance to prove myself best in
games #MyntraUlS #UnitedInSports
#myntraunitedinsports #IndianSports
#NationalSportsDay @myntra Tagging @rk24040
@jaimindic @khushdil_khurana @me_vaishalim
@meena.mishra.9279

Tw 4 likes Reply Send

trishna_hira Sports for me is Knowledge and
power @myntra @thebridge_in
#NationalSportsDay #MyntraUIS
#UnitedInSports #MyntraUnitedSports
#IndianSports #contest

1w 2 likes Reply Send

senthil.janaki Sports for me is WAY TO STAY
YOUNG & ENERGETIC FOREVER... #MyntraUlS
#UnitedInSports #MyntraUnitedInSports
#IndianSports #contest #contestalert
#contestalertindia #NationalSportsDay Join here
friends @caashishjain23 @monikaspcl
@ashoknarayanmehrotra @mehrotra710
@shashimehrotrajuly

Tw 3 likes Reply Send
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“TAENWONDO HELPED ME DISCOVER THE UNITY
THAT PROFESSIONAL SPORT BRINGS
WITHIN A GROUP REPRESENTING THE SAME TEAM”

® THE BRIDGE
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For me, sportis my spirit.  EQEEGE
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Tell me what is sports 10 @thebridge_in

you?
And also
raekwondo unites
me with the
Tackwondo helps me seople, peo ple
to IMpLovE Iy who look up to
professional, _e. And it is my

‘ e that 1 am
personal, emo’gonal pleasure that 1

and evej - Hiring them A
Add this to your story »
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canva.com

> brands@thebridge.in

—>  www.thebridge.in
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